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(Figure 3)
weekday-generated leads that are also reaching out to them quickly, but the managed as well as weekday leads.
called in less than five minutes. minimal extra effort and time required to Imagine how valuable they can be if they
reach out to weekend leads may be are managed properly.
CONCLUSION worthwhile due to the higher quality of This research suggests that companies
Therefore, our study concluded weekend weekend leads. The higher close rate for that don’t regularly purchase weekend
mortgage leads may take more time and weekend leads speaks for itself and is mortgage leads may want to reconsider,
effort to contact, especially because most even more remarkable when one even if they don’t staff up on weekends.
organizations can do a better job of considers weekend leads aren’t The study shows even with slower
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response times, weekend leads still
outperform weekday leads. Furthermore,
those truly interested in maximizing the
value of their purchased leads should
also seriously consider staffing up and
being as responsive as possible to
weekend leads. This can be achieved by
taking advantage of mobile technologies
compatible with some lead management
systems that facilitate the operation of
home offices. While a quick response
time will improve your performance
metrics across the board, it can have an
even greater impact on weekend leads.
Given the differences between
weekend and weekday mortgage leads
discovered in this study, we also recom-

mend companies fully utilize the
capabilities of their lead management
systems to track campaigns that contain
weekend leads separately from those
that only contain weekday leads. It is
important to remember that this study
only analyzed mortgage leads purchased
from QuinStreet. Although similar
findings may be valid across different
mortgage lead providers and across
different verticals, it would be wise for
each organization to verify its own
experience with other lead providers.
Just like leads in general differ, not all
weekend leads are created equal.
Monitoring weekend-generated leads

separately through campaigns or other

similar means won’t only allow compa-
nies to better evaluate their true value,
but it will also enable companies to set
up different rules for managing them.
Companies should consider being
slightly more patient and persistent in
contacting weekend leads, hence,
possibly extending the number of contact
attempts or the time period required
before moving those leads to a nurturing
stage. The general inattentiveness to
weekend leads presents a considerable
opportunity to those armed with the right
tools and the right lead management
strategy to capture a significant, largely
neglected portion of the leads market.

KEY INSIGHTS

At Leads360 we strive to derive insights that are immediately
applicable to your existing workflow. Use the keys below to tune your
existing pipeline, to positively impact your business today.

@) Weekend mortgage leads close 20% better than weekday
leads, despite the fact lead buyers are much slower to

respond to them.
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Our study shows weekend leads are likely to be made up
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@' Loan officers responding to weekend leads quickly,
significantly outperformed loan officers responding to

weekday leads with the same quickness.

@= The higher close rate for weekend leads speaks for itself
and is even more remarkable when one considers weekend

leads aren’t managed as well as weekday leads.

@' The general inattentiveness to weekend leads presents a

considerable opportunity to those armed with the right

tools and the right lead management strategy to capture a

significant, largely neglected portion of the leads market.
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